
 

Behind the Cellu M6®…
… is LPG, a passionate French 
family affair. Created in 1986 by 
the visionary Louis-Paul Guitay, 
the company has since always 
had an activist mindset. 
“Beauty is not war”, “True 
beauty does not lie” are just
a few of the slogans the brand 
has sported over the years. 
The aim? Educating men and 
women around the world 
to steer them away from 
standardized and artificial 
beauty and leading them to seek 
a more responsible beauty.

For more information, visit:
www.harrods.com/en-gb/in-store-services/beauty/the-wellness-clinic
www.endermologie.com

To book your endermologie® appointment at the Wellness Clinic,
call +44 (0)20 7225 5678 - or email thewellnessclinic@harrods.com

Nested at the heart of the 4th floor 
of the world-renowned and iconic 
department store, the Wellness Clinic 
has set out to offer customers with 
the best of the aesthetic world with a 
holistic approach.
Alongside big names and need-to-
know brands, and latest addition to the 
remarkable range of treatments, West 
London beauty addicts can now benefit 
from endermologie® treatments.

Thanks to latest generation of Cellu 
M6 Alliance® equipment, and a team of 
appointed endermologie® practitioners, 
Wellness Clinic customers can now 
benefit from a 360° customised 
slimming and anti-aging program. 

To meet the needs of demanding 
clientele, eager for made-to-measure 
care, a thorough face and body 
evaluation (lifestyle, specific areas 
to be targeted, skin type, goals…) is 
carried out by the LPG® expert. This will 
define a personalised endermologie® 
program, offering them with a 100% 
natural, non-invasive and non-
aggressive slimming and anti-aging 
beauty solution to live in harmony with 
their bodies.
The natural synthesis of essential 
substances is awakened by the 
stimulation of the patented face 
endermologie® treatment head, giving 
the face its rested, radiant and youthful 
appearance back.

With its 3-in-1 action, body 
endermologie® simultaneously targets 
stubborn localised fat deposits, 
smoothes the orange-peel aspect 
and firms the skin to reshape and 
harmonise the figure. 

We are very proud to have been selected and to take part in this pioneering concept. 
Our brand’s strong positioning, “Fight for Natural Beauty” is totally in line with the Wellness 
Clinic’s approach. We are committed to providing Harrods customers with the very best, 
tailor-made and scientifically-proven slimming and anti-aging cares, to reveal their 
beauty potential 

Nelson Philippe,
Business Development and Strategy Director at LPG®
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